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Jaesuk Huh       
UI/UX Designer who puts the user first and leverages extensive  
experience in content creation to engage audiences to take action.  
Recognized for strategic planning, problem-solving and creative designing.

EDUCATION

University of California, Berkeley                                                                                          
Aug 2021 – Dec 2022
Master of Design, UI/UX Design                                                                                                            

School of Visual Arts                                                                                                            
Sep 2012 – May 2015
Bachelor of Fine Arts, Graphic Design                                                                                            

EXPERIENCE

Applied Materials                                                                                                                     
May 2022 – Dec 2022
Design Intern                                                                                                                                           
 • Working as in the CTO Group designing internal marketing contents including webpages, apps, posters, and videos

Cheil Worldwide                                                                                                                    
Feb 2017 – Aug 2021
Art Director                                                                                                                                            
• Designed over 60 pieces of marketing content including commercials and digital banners across digital platforms including 
YouTube, Facebook Ads, and Instagram, increasing sales and brand awareness. 
• Managed all facets of the content creation process including market research and analysis along with managing editors, 
photographers, directors, and freelancers resulting in excellent finished products. 
• Clients include Samsung, Hankook Tires, Volkswagen, FILA, and Alcon.

R/GA                                                                                                                                          
Jun 2015 – Jun 2016
Designer                                                                                                                                              
• Developed over 5 pieces of marketing collateral monthly, including responsive web pages, online banners, digital icons,  
microsites, prototype videos, and animations, resulting in increased brand awareness and user engagement. 
• Clients include Samsung and Google.

The New York Times                                                                                                             
 Jun 2014 – Aug 2014
Design Intern                                                                                                                                     
• Implemented weekly magazine cover design and was responsible for designing layouts for the “Who Made That?” section.
• Maintained all sides of design layout including illustrator project management and typeface acquisition for weekly  
publication section resulting in high reader satisfaction.



SpeakUp
TYPE
App Design

ROLE
User Research
UX Design
Visual Design



USER FLOWOBJECTIVE

CONCEPT

Design an app that can aid the college students.

How can the students improve their speaking 
and speech abilities? Through practice. “Speak 
UP” is a platform app that allows students who 
share the same problems to gather and practice 
each other. Through the app, students can join 
and create groups to participate in practice  
sessions, view comments from others, and rate
other student’s helpfulness. Students can  
improve their speech abilities and also help  
others to achieve the same goal.



WIREFRAME











Garden Family
TYPE
App Design

ROLE
User Research
UX Design
Visual Design



WIREFRAMEOBJECTIVE

CONCEPT

Garden Family is a fun gardening app integrated 
with AR technology that the whole family can en-
joy. It allows the users to manage their real gar-
den through the virtual world.

Last year due to the COVID-19 pandemic, there 
was a sudden boom in the home gardening in-
dustry. Some seed companies stated that it is 
selling six times more seeds compared to their 
average busy season. The increased garden-
ing activity was largely driven by people finding 
themselves at home with more free time. Some 
started their gardens to have security in their 
food supply, especially at the beginning of the 
pandemic when grocery store shelves were emp-
ty.

But for most people, the main reason for garden-
ing was to get outside and relieve stress. Garden-
ing is an activity that you can create a meaning-
ful outcome and have fun at the same time. It is a 
great way to enjoy your time with your family and 
your loved ones. 

It is expected that gardening will likely remain 
above pre-pandemic levels through 2024 as ele-
vated interest in home food production persists 
and the uptick in remote working is likely to last 
to some extent. So, I decided to design a prod-
uct that could elevate the gardening experience 
for the garden owners.





HOME TAB HOME-PLANT
At the home tab, the user can view all owned 
plants at a glance. The user can also add new 
plants.

The plants are personified, meaning that the 
plants have names, and birth dates and can even 
talk to the user. This is a way to connect intimate-
ly with the user, especially the kids.

At the bottom of the screen, the user would find 
tips and instructions on how to raise the plant. 

The user can check the type of plant, date of 
birth, and when it was watered. Once the plant is 
watered, the user can tap on the “WATERED TO-
DAY?” button, and the watered date will be auto-
matically updated to “Today”.



COMMUNITY
This is the place where the user can share gen-
eral information about the plants and garden-
ing. The user can ask questions and also answer 
questions from others.





USER JOURNEY



Samsung.com
TYPE
Web Design

ROLE
User Research
UX Design
Visual Design



DESIGNOBJECTIVE

CONCEPT

The old Samsung.com website had zero consis-
tency in visual tone and manners. Random use of 
typography confused the viewers and obstruct-
ed their user experience. The complex structure 
of the website made it difficult for designers and 
developers to update the web pages.

Instead of a collection of pages, we created a 
component-based system using a series of con-
tent blocks that can be stacked together. Be-
cause the site covers broad products and ser-
vices, the design of the components had to be 
clean and simple to keep design consistency 
across the whole site.











Applied Materials
TYPE
App Design

ROLE
Design Intern



CTO Group App
CTO group consists of various groups such as 
Engineered Optics, Energy Storage, Rainbow, 
Pisces, Applied Ventures, and AppliedX. They are 
rapidly growing, but the size is quite small be-
cause they are still in the early stage of the busi-
ness. 

The problem is that there is no platform for the 
members of the groups to come together, com-
municate, and share ideas to flourish the busi-
ness. There is a group chat in Microsoft Teams, 
but it is not a suitable platform to post questions, 
upload photos, or develop ideas. Also, there is no 
one point of destination for the newly hired em-
ployees to gather resources and learn informa-
tion about the group.

So I suggested creating an app for the CTO 
group employees where they can freely ex-
change ideas, ask questions, receive news from 
the group, and have fun. I have shown my mock-
ups to the leadership team and the final design is 
being made. 

Unfortunately, this project is under NDA.


